


50 Must-Have Content Ideas
for Your Email Newsletter

Email newsletters are a win-win. They benefit companies and consumers alike. Why? Email newsletters
give businesses a forum to send multiple messages to a captivated, qualified audience.

One of the best parts about email newsletters? Creating them is easy! The not-so-easy part is generating
content for newsletters month after month—it can prove challenging for even the most seasoned marketer.
But, we’ve got your back. Read on for 50 must-have ideas for your next email newsletter.
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Company.lnformation

It's always a good idea to keep subscribers in the know about your company, and
email newsletters are a perfect way to fill them in about recent milestones, awards
and good press.

Favorable articles about your company

Business changes that impact customers

e

Dasherco s
A company anniversary or milestone
Track Our Startup

We Appointed A ing Advisors + Hired

Recent award nominations or wins : e

Who says the summer is siow? Cin Monday, two rew folks joined Team
Daahoroo! W Fired Nivi Kumar as Se. Product Mansges who rosss

hare in the Bary Area. She's help Josh with amping up the numbar of
applcations wa connect wih and ult
weed 16 conect 1o By 8P in The world right in Dasharon, That 3 our how-

A list of open positions for hire

FoUATIOW- et 3.0 with strategy. And if youTe & developer you'rn going
15 lervin whiat wi're buikding snd what Navi is going 1o provide

Wi s Wiewd Al Laus who I8 & rockstar sngineer 1o add
rowdad Austin ofce! el be working on buiking out awasorme naw

Monthly business recaps : e s o
A behind-the-scenes look at your company - ...ooooeeeeiiiiiiill
W' got & Sew more irwascrms folis i the hoppar that will halp 1 get 1
e ot e
A message from the CEO

Insight into your company’s history

Important dates to keep in mind



Product Updates and How-T6s

Of course, you'll want to provide product updates in your email newsletters,
but the key is to mix-up the formats. Sure, text is great, but tryincluding videos,
photos and other images to provide cool visuals along with the content text.
Here are some ideas:

New use cases and case studies -+« IDEAS IN ACTION

A product video how-to

Little known uses for your product Or SErviCe «««««coeeeeeeeeeeea.. . 5
Updates about new products and releases A
An exclusive tip of the month Bissshotigmmtinsdmsr

Images of your mobile app in action

Partner mobile app reviews

Deals and discounts

A cool new best practice or tip

New vendors for your products/services
(like new stores or websites)



CoNEEREE oNntent, CRuumm

There are s@ many opportunities to build your audience with content that’s

not directly related te@your campany or product. So, be sure to make room for
something fun and educational. Content often performs better than promotions—
and constant “me-talk® can grow tiresome. Here are some ideas for great content:

A top ten list

A survey or poll

Quotes—motivational or just plain funny (if appropriate)

Recent studies or surveys related to your business

Statistics and data points

Infographics

Updates about your social channels

A guest blog post you’ve written for another company or brand

Third-party apps and tools your audience would find useful

A roundup of your most popular blogs, videos, or services from
the month or year

IDEAS IN ACTION

in numbers. It's been quite a year for ’EIEEB

S, WimirEs 5 WINITES



Put 3|—ﬁflnuhan Face

on Your Business

Building personal relationships with your subscribers helps you develop brand
loyalty and a sense of trust—and people are more likely to trust your business if
they know that real, live people work there. Use your email newsletters to spotlight
your teams and add personality.

A team spotlight with pictures and bios -+« IDEAS IN ACTION
An interview with one of your executives

New hire bios . Vacation inspiration from us to you
. S5 planning your trips for 20157 Dor't put it off sny longer. From our
I travsler 5 yours, think of B ae 0 Hendly e,

Start axploring now

[ =

A “Dear Abby” type advice column

Photos your customers have shared ———
M Co-Founder & CEO

“Hey tourst] | 1000% recommensd hiking Licn's Mead The view is
‘amazing & &7 cnly taks you 2-3 hes [va. all day for Tabie Miri. Don't
Sear the "harter pash”. pa: Bonus pis if '8 your horaymeont”

A blog post from someone on your team «...ovvvvueeeeeiiiiieeeann.

A meet-the-customer-support-agents post

Lion's Head
Cape Town, South Africa

Positive feedback from customers v

Information on your customer loyalty program

A “Thank You” to donors, event attendees, or customers
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Help and Support

Newsletters are also.a'great way to proactively reduce the volume of help desk
calls or emails. Posting FAQs, challenge resolutions, resources, and training
classes helps people find the answers they need without involving your customer
service deparTrh

Frequently asked questions (FAQs) with answers -+ - IDEAS IN ACTION

A customer service case and resolution
Il Campaign Monitor

The Future of Email Marketing

Find out about this year's trends with our future-forward
email marketing resourcos.

Before and after stories

E -

3 priorties for preparsd Frae seres: The Futurs of How we're evolving our

Free resources, like white papers and guides

Tricking about bow youcan  Lewn bt ket vl Semp i ' rvoivieng o
gt your e sbntegy  bords wih General Assarrbly,  amal marketing elrategy heve
s your? Horo's our advics.  delivered 10 your inbic s Campaign Menior

Further reading




Event Information

For sure you’ll want to mention any upcoming events in your email newsletters,
too. You've probably promoted the event in other ways, so this is just an additional
chance to build excitement, sell tickets, or increase views.

Upcoming events and webinars « ««««cceeeereeiaiiiiiiii IDEAS IN ACTION

Webcast recordings of past events

Information about an event you’re sponsoring

THE
EMAIL DESIGN
Partner events related to your business CONFERENCE ...

reesereony Q) tamus

Community service initiatives

Save the dates!
We're going worldwide.

Tickoots —and mare details—are coming 500n
Vigit the conlerance site for updates.

BOSTON LONDON

August 26-26m Seplember 26-291h
Seaport World Trade Center e venues 5t Paul's

_SH#RE OM TWITTER



Up Your Newsletter Game Now

We hope these 50 email newsletter ideas putiyou in the fast lane for upping
your email newsletter game. Remember, your readers have chosen to receive .
these emails, so they want to hear from you c‘a regular basis. Don't flood

them with'info, but do offer great content on @regularbasis. .

Use the space below to jot down'se ' N ideas for newlsette

ONONO
ORONO.

Need help creating and sending your email newsletters?

www.campaignmonitor.com/signup

kd Campaign Monitor


https://www.campaignmonitor.com/signup/?sv=dgen
https://www.campaignmonitor.com/signup/?sv=dgen
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